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TUI Group recognised as leader in corporate climate 
change action 

▪ TUI Group awarded an "A" rating, securing a place in CDP’s 
highest-ranking category 

▪ Recognition for comprehensive emissions reduction strategy and 
transparency in reporting 

Hannover, 28 February 2025. TUI Group has been recognised as a leader in 

corporate climate change action, securing a prestigious spot on the CDP A List for 

2024. This marks the third time TUI has achieved this distinction, reinforcing the 

company’s commitment to sustainable transformation and its progress towards 

ambitious climate goals. 

The CDP A List acknowledges corporates that demonstrate using data to drive 

Earth-positive decisions. In 2024, over 24,800 organisations disclosed data through 

CDP. TUI performed exceptionally well across various climate-related criteria, 

securing top marks in key areas such as emissions reduction initiatives in all business 

areas of the company. In addition, TUI earned an A rating in several other categories, 

including governance, risk disclosure and public policy engagement, demonstrating a 

strong commitment to transparency and accountability. 

Thomas Ellerbeck, Member of the Group Executive Committee and Chief 

Sustainability Officer of TUI Group, explains: “At TUI, sustainability is an integral part 

of our business strategy. The inclusion in the CDP A List confirms our continuous 

work to strengthen sustainability at TUI and in the tourism industry, and to set 

standards. Our aim is to make travel experiences more sustainable - by reducing 

emissions, through technological innovation and especially by working closely with 

partners in the destinations. The CDP award confirms our approach. Our agenda 

remains holistic and focuses on social and economic perspectives in addition to 

environmental aspects. For years, we have been focusing on local production in 

vacation destinations in order to strengthen local economic participation and create 

opportunities for more education and better training.”  

CDP (Carbon Disclosure Project) is a global non-profit organisation that runs the 

world’s leading environmental disclosure system. Companies, cities and regions 

report environmental data through CDP to measure and manage their impact on 

climate change, deforestation and water security. Corporations that participate in 

CDP’s disclosure process are required to complete detailed questionnaires covering 

various aspects of environmental impact, including emissions data, governance, 

climate-related risks and opportunities. These disclosures are then assessed against 

global environmental standards and frameworks. 
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TUI Group has set ambitious climate targets. By 2030, the company plans to 

significantly reduce its carbon footprint through various measures, including fleet 

modernization, increased use of sustainable aviation fuels (SAFs), the production of 

green energy for hotels, and responsible tourism initiatives. The independent 

Scientific Based Targets initiative (SBTi) validated TUI´s emissions reduction targets 

until 2030 for its airline (-24 per cent), hotels (-46.2 per cent) and cruise (-27.5 per 

cent) business. TUI is also committed to fostering industry-wide collaboration to 

accelerate the transition to a more sustainable travel sector. 

 

Über die TUI Group  
Die TUI Group ist ein weltweit führender Touristikkonzern und weltweit aktiv. Sitz des Konzerns ist Deutschland. Die 
Aktie der TUI notiert im MDAX-Index der Frankfurter Wertpapierbörsen und im regulierten Markt der 
Niedersächsischen Börse zu Hannover. Der TUI Konzern bietet für seine 19 Millionen Kunden integrierte Services 
aus einer Hand und bildet die gesamte touristische Wertschöpfungskette unter einem Dach. Zum Konzern gehören 
über 400 Hotels und Resorts mit Premium-Marken wie RIU, TUI Blue und Robinson und 17 eigene Kreuzfahrtschiffe, 
von der MS Europa und der MS Europa 2 in der Luxusklasse und Expeditionsschiffen der HANSEATIC-Klasse bis zur 
Mein Schiff-Flotte der TUI Cruises und Kreuzfahrtschiffen bei Marella Cruises in Großbritannien. Zum Konzern 
zählen außerdem europaweit führende Veranstaltermarken und Online-Vermarktungsplattformen zum Beispiel für 
Nur-Hotel- oder Nur-Flug-Angebote, fünf Fluggesellschaften mit mehr als 130 modernen Mittel- und Langstrecken-
Flugzeugen und rund 1.200 Reisebüros. Neben dem Ausbau des Kerngeschäfts mit Hotels, Kreuzfahrten über 
erfolgreiche Joint Ventures und Aktivitäten in den Urlaubsdestinationen setzt die TUI verstärkt auf den Ausbau 
digitaler Plattformen. Der Konzern wandelt sich zu einem globalen touristischen Plattformunternehmen.   
 
Die globale Verantwortung für nachhaltiges wirtschaftliches, ökologisches und soziales Handeln ist Kern unserer 
Unternehmenskultur. Die von TUI initiierte TUI Care Foundation setzt mit Projekten in 25 Ländern auf die positiven 
Effekte des Tourismus, auf Bildung und Ausbildung sowie die Stärkung von Umwelt- und Sozial-Standards. Sie 
unterstützt so Urlaubsdestinationen in ihrer Entwicklung. Die weltweit tätige TUI Care Foundation initiiert Projekte, 
die neue Chancen für die kommende Generation schaffen.    

  

  

TUI Group  

Group Corporate & External Affairs  

Christian Rapp 
Corporate Communications  
Tel. +49 (0) 511 566 6028 

christian.rapp@tui.com 

 

 

 


