Modern Slavery Statement 2019

This statement is made pursuant to section 54 of the UK Modern Slavery
Act 2015. It sets out the steps TUI Group has taken to prevent acts of mod-
ern slavery and human trafficking from occurring in its business and supply
chain, up to and during the 2019 financial year (1°* October 2018 to 30 Sep-
tember 2019).

INTRODUCTION

The travel and tourism sector is one of the world's largest industries. Globally, it represents
10% of global GDP and 7% of exports”. As well as being responsible for one in 10 jobs glob-
ally,” it is the main source of foreign exchange for a third of developing countries™. In 2019,
according to the United Nations World Tourism Organisation, international tourist arrivals
grew by 4%, totalling 1.5 billion, as more people around the globe benefited from traveling.

It is important that the industry manages its social and environmental footprint and mitigates
any risks that may arise, including in the area of human rights. At TUI Group we believe re-
sponsible tourism can be a demonstrable force for good — spurring economic growth and
employment and improving cultural understanding and tolerance. Global responsibility for
economic, environmental and social sustainability is therefore a mainstay of our corporate
culture as reflected in our ‘Better Holidays, Better World' strategy, and respect for universal
human rights is a foundation of this strategy.

In recent years, modern slavery and its components of forced labour and human trafficking
have emerged as an escalating global human rights concern. The 3) Global Slavery Index and
the 3 International Labour Organisation (ILO) estimate there are 40.3 million victims of
modern slavery and human trafficking. As a service-focused and people-centred sector, the
fast-growing travel and tourism industry has a vital role to play in protecting human rights
and managing risk of violations.

“ WTTC Travel & Tourism Economic Impact 2019
“ United Nations Environment Programme, 2017

For TUI Group, it is a central priority to ensure that internationally proclaimed human rights —
as laid out in the International Bill of Human Rights — are respected across our business, in-
cluding by our suppliers and business partners, in accordance with applicable laws, conventions
and regulations. TUI has been a signatory of the UN Global Compact's ten universally accepted
principles in the areas of human rights, labour, environment and anti-corruption since 2014
and to the UN World Tourism Organisation’s (UNWTO) Global Code of Ethics since 2012.

In accordance with the UN Guiding Principles on Business and Human Rights, TUI has adopted
several policies and initiatives to help prevent negative impacts on human rights, including
taking remedial action where necessary.

In this fourth modern slavery statement, we outline our approach and initiatives for identifying
and preventing modern slavery throughout our operations and supply chain. Key develop-
ments in 2019 include:

* Joining various collaboration initiatives such as the World Travel & Tourism Council (WTTC)
Human Trafficking Task Force and Orphanage Tourism Taskforce.

¢ Delivering 10.3 million greener and fairer holidays and increasing the number of certified TUI
hotels and hotel partners to 1688 — bringing the share of TUI hotels that are certified to
83%. Human rights and modern slavery were included in the audits done by certification
bodies recognised by the GSTC.

* Rolling out our approach to assessing modern slavery risk in our non-accommodation supply
chains.

» Expanding our staff training and awareness-raising, for example by launching a sustainabil-
ity hotel online platform with a specific section on human rights and modern slavery.

» Engaging our stakeholders in modern slavery prevention and initiating new projects focusing
on child protection and youth empowerment in some of our higher-risk destinations such as
South East Asia, Africa & the Middle East and the Caribbean.

These highlights are further described in this statement. (3) View our previous Modern Slavery
statements here.
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https://www.globalslaveryindex.org
https://www.ilo.org/global/topics/forced-labour/lang--en/index.htm
https://www.tuigroup.com/en-en/responsibility/msa
https://www.tuigroup.com/en-en/responsibility/msa
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The graph shows the scale and significance of tourism in 2018. The sector is a powerful driver of
economic growth and development and therefore has a key role in managing modern slavery risks.

ABOUT TUI GROUP AND OUR SUPPLY CHAIN

TUI Group is the world's leading tourism group. Our portfolio encompasses tour operators,
1,600 travel agencies and leading online portals, including airlines with around 150 aircraft and
destination management companies in holiday destinations around the globe. TUI operates
around 400 hotels and 18 cruise ships globally through ownership, joint ventures, management
contracts, leases or franchises, mostly in Europe, but also worldwide, for example in North
Africa, Turkey and the Caribbean. This integrated offering and the dedication of our 70,000
employees enables us to provide memorable holiday experiences to 21 million customers an-
nually across 115 destinations. To find out more about our business and Group structure,
please click ) here.
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Further information on our business and performance in the 2019 financial year can be found
in our 3 Annual Report 2019,
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https://www.tuigroup.com/en-en/about-us/about-tui-group
https://www.tuigroup.com/damfiles/default/tuigroup-15/en/investors/6_Reports-and-presentations/Reports/2019/TUI_AR_2019_EN.pdf-196ebc3fcc7cbb4d4fa946d5295001b2.pdf

Personnel by region®

TUI GROUP

2019|71 ,473

4

5371 A
P77~

b/
‘ s
A
NORTH AND

SOUTH AMERICA

GERMANY 74
W

GREAT BRITAIN

OTHER EU

18,629

“

OTHER REGIONS

9,399

* By domicile of company

As shown in the graph we employ people from all around the world. In addition to our direct
employees, our diverse business encompasses an extensive supply chain, with thousands of
suppliers in more than 90 countries — from manufacturers of aircraft and cruise ships to hotel
laundry services and tourist guides and other destination services used by our customers. Our
biggest supplier category is comprised of hotel partners, representing over half of our direct
operating costs. Accommodation suppliers are therefore a central focus of our due diligence.

The Hotels & Resorts segment comprises TUI Group's diversified portfolio of Group hotel
brands and hotel companies. The segment includes hotels majority-owned by TUI, joint ven-
tures with local partners, stakes in companies giving TUI a significant influence, and hotels op-
erated under management contracts. A list of the hotels we work with is available on our cus-
tomer websites, which can be further found (3 here.
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Although our ability to influence, provide training and certify is evidently greatest in the
hotels we own, as described further in the statement we also work closely with our partners
to address modern slavery and human trafficking. Geographically, heightened focus is direct-
ed at high-risk areas such as South East Asia, Africa & Middle East and the Caribbean. More
details about these geographical areas are provided in the following sections.

The full list of TUI companies can be seen on pages 275-282 of the 3 Annual Report 2019.

ENGAGING WITH OUR STAKEHOLDERS

TUI Group recognises the importance of collaborating with others to address human rights
and modern slavery in our industry. In our financial year 2019, we engaged with a wide range
of organisations as demonstrated through the following activities and initiatives:

» To support industry-wide progress we continued to sit on the boards of the Global Sustain-
able Tourism Council (GSTC) and Travelife, both of which are addressing these issues
through sustainability certification standards for hotels.

e TUI Group and the RIU Hotels & Resorts are signatories of the Code of Conduct for the
Protection of Children from Sexual Exploitation in Travel and Tourism and submit an annual
report to the Code. In 2019 we took part in the Annual General Meeting to discuss next
steps for the coming years.
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https://www.tuigroup.com/damfiles/default/tuigroup-15/en/investors/6_Reports-and-presentations/Reports/2018/TUI_AR18_EN.pdf-41a3f925c083a43d9ef92d2abeb95a62.pdf
https://www.tuigroup.com/en-en/about-us/about-tui-group/our-business/sales-and-marketing
https://www.tuigroup.com/damfiles/default/tuigroup-15/en/investors/6_Reports-and-presentations/Reports/2019/TUI_AR_2019_EN.pdf-196ebc3fcc7cbb4d4fa946d5295001b2.pdf

e TUI presented its approach to child protection at a seminar “Prevention of sexual abuse of
children in travel and tourism” at the Norwegian Parliament organised by ECPAT, a world-
wide network of organizations working to end the sexual exploitation of children.

» We gave a presentation at the 7t" United Nations Forum on Business and Human Rights in
Geneva in November 2018, which focused on industry action to address child sexual ex-
ploitation and modern slavery in tourism-related areas.

¢ TUIl was the founding member of the World Travel & Tourism Council Human Trafficking Task
Force, formed to combat human trafficking and the first global industry-wide initiative to
assert zero tolerance and share best practice. For more information please click G here.

e TUI participated in the development of the Hospitality Protocol, driven by Shiva Foundation,
a corporate foundation aimed at preventing human trafficking and modern slavery, and the
UK's Gangmasters and Labour Abuse Authority. The protocol, launching in 2020, brings or-
ganisations together to fight modern slavery and share best practice.

e TUI Group also joined the Orphanage Tourism Taskforce set up by the international charity
Hope and Homes for Children and ABTA - the UK Travel Association, in response to the
global issue of orphanage tourism.

¢ As part of the development of Germany's National Action Plan on Human Rights and Busi-
ness, TUI participated in monitoring and publicly reporting on human rights and modern
slavery including in the Annual Report.

POLICY AND MANAGEMENT FRAMEWORK
At TUI Group, our efforts to address human rights and modern slavery are underpinned by the
following governance structure:

GROUP EXECUTIVE COMMITTEE
Twice yearly agenda slot/update report on sustainability issues

(including modern slavery & human rights)

GROUP RISK
REGISTER
Modern slavery and
associated human
rights issues are listed &>
on the group risk
register and regularly

LEAD
DEPARTMENTS ON
HUMAN RIGHTS
Sustainable
Development Group
Legal Compliance &
Human Resources

reviewed.
t
Human golirst(;rr?\ael BUSINESS AREAS Group Legal  Sustainable
Resources ) REPRESENTED Compliance  Development
Affairs
Security, .
Hotel D
Aviation Cruises Purchasing o ° Health & estm.atlons Procurement
Resorts Experiences

Safety

TUI has a number of policies in place that set out how we and our partners respect human
rights. As described in our previous (3) Modern Slavery statements, topics addressed include
responsible recruitment, discrimination, forced labour, child labour, salaries and benefits, free-
dom of association and collective bargaining, health and safety, diversity as well as people
development and a feedback culture. Please click on the individual policies to learn more.

EXTERNAL

® Supplier Code of Conduct

Integrity Passport
@ o P @ Sustainability Requirements for

Accommodation Suppliers

3 Global Employment Statement
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https://www.wttc.org/about/media-centre/press-releases/press-releases/2019/world-travel-tourism-council-launches-global-taskforce-on-human-trafficking/
https://www.tuigroup.com/en-en/responsibility/msa
https://www.tuigroup.com/damfiles/default/tuigroup-15/de/ueber-uns/compliance/integrity-passport/code_of_conduct_tui_gb-ff9881e3ada8efc50e6360ba568a0ac7.pdf
https://www.tuigroup.com/en-en/about-us/compliance/suppliers_code_of_conduct
https://www.tuigroup.com/damfiles/default/tuigroup-15/en/sustainability/TUI-Group-Sustainability-Requirements-for-Accommodation-Suppliers-29JUN16--WEB-.pdf-99929556115c1878d6477d6da9797b8a.pdf
https://www.tuigroup.com/damfiles/default/tuigroup-15/de/medien/PDF-Pressemitteilungen/TUI_GES_181127.pdf-14d733edbb5e422cf92b7be990f69f19.pdf

Integrity Passport is TUI's Employee Code of Conduct. Initially launched in 2018, it was fully
rolled out across the organisation in 2019, with all employees receiving their new passport
document, and events and roadshows held to raise awareness. The Code strengthens our
human rights commitments associated with preventing modern slavery, including forced la-
bour, trafficking of persons and inhumane treatment of employees. Our support for freedom
of association is also reinforced.

We believe that everyone should be treated with respect and dignity. We do not accept discrim-
ination based on origin, ethnicity, gender, gender identity, sexual orientation, marital status,
religion, world view, disability, age or social origin, and we are committed to constantly improve
diversity and inclusion across our growing business. In 2019, we created the role of Global Lead
Diversity & Inclusion to help us further promote and manage diversity, inclusion and equal
opportunities. We have taken a clear commitment with our TUI Global Employment Statement:
decisions about hiring, salary, benefits, training opportunities, work assignments, advance-
ment, discipline and termination must be based solely on objective reasons. This is explored in
greater depth in our G Diversity Purpose. We are also undertaking initiatives to sensitise our
colleagues around these issues and ensure that no discrimination occurs. This includes addi-
tional training modules covering topics related to exploitation and responsible recruitment.
These activities are overseen by a cross-functional Diversity Action Group.

In 2019, we continued to operate our SpeakUp Line to ensure a confidential reporting channel
is available for all our employees and to raise awareness through various communication
means to encourage our colleagues to report any infringement of our policies. The whistle-
blowing system is currently available in 53 countries. Last year 83 reports were received, none
of which related to modern slavery. (3) More information is available in the 2019 Annual Report
on p129.

RISK ASSESSMENT AND DUE DILIGENCE

In 2019, we continued to assess our operations and supply chain to improve our understanding
of modern slavery risks, by taking into consideration product and industry risks, supply chain
complexity and workforce characteristics. The highest risk continued to be in areas of our
business and supply chain where there are migrant, low-skilled labour, young workers and
outsourced workers.

In 2019, new and growing destinations were assessed though our newly rolled out Destinations
Sustainability Risk Assessment method, which involves both desk research and field assess-
ment. We created a detailed assessment of Albania, Kenya and Zanzibar (Tanzania). Through
the assessment of the two African countries we became aware of child exploitation as a risk
area to focus on. In addition to sustainability seminars, we held half-day training for our hotel
partners, conducted by ECPAT, on prevention of child sexual exploitation in the tourism sector.

As a result, our hotel partners strengthened their human trafficking and modern slavery pro-
cesses and training in the hotel.

ACCOMMODATION SUPPLIERS

One of our key areas of focus continues to be hotels — the largest component of the holiday
experience. Our hotel partners are expected to commit to social and environmental good
practice and implement credible third-party GSTC-recognised sustainability certifications,
such as Travelife. @) You can view all these standards here.

In 2019, the number of customers staying in a certified hotel increased by 12% to 10.3 million
customers in 1,688 hotels, exceeding our 2020 target of 10 million. TUI actively supported
Travelife seminars in Montenegro, Thailand, Kenya and Zanzibar to promote the benefits of
certification.

NON-ACCOMMODATION SUPPLIERS

In 2019, we fully implemented enhanced due diligence tools and processes in procurement
to enable us to categorise high-risk services and suppliers in relation to modern slavery. This
allowed us to undertake comprehensive risk assessment of those suppliers and their opera-
tions, including via an enhanced Modern Slavery questionnaire. The new questionnaire was
pilot tested in a tender for uniforms and provided us with valuable learnings.

In 2020, our Corporate and Social Responsibility Questionnaire (including the modern slavery
questions) will be fully launched as part of our eTendering system, making it accessible to all
procurement colleagues across TUI Group. This is expected to drive our approach in awarding
business to non-accommodation suppliers that demonstrate high sustainability standards. As
we continue to strengthen our approach, in 2020 we plan to create a clear heatmap of goods
and services classified as high risk in relation to modern slavery. In the coming year we intend
to undertake independent audits of high-risk suppliers.

TUI Destination Experiences continued to expand our processes to safeguard human rights,
including risk assessment and training in new areas of business, such as Hotelbeds Destina-
tion Management and the technology platform Musement.

Integrity & Compliance performs software based screenings of selected suppliers against inter-
national sanctions, terrorists and wanted persons lists at regular intervals. In 2019, this process
was used in particular to check business partners of Group Purchasing (hotel partners as the
key business partner group) and other business partners in countries with a sanction or corrup-
tion risk against Compliance criteria. In critical cases, the business organisations cooperating
with the business partners in question were briefed about the results of the review, enabling

them to implement further precautionary measures.
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https://www.tuigroup.com/en-en/responsibility/sus_business/colleagues/diversity
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https://www.gstcouncil.org/gstc-criteria/gstc-recognized-standards-for-hotels-and-tour-operators/

STAKEHOLDER CAMPAIGNS

Non-governmental organisations (NGOs) are important partners in the fight against modern
slavery, forced labour and human trafficking around the world and play a vital role in raising
awareness. TUI takes these campaigns seriously and is committed to addressing any issues
raised.

MIGRANT LABOUR

Following publication of a report in 2017 by a human rights NGO on alleged poor working
conditions for migrant staff in the hotel industry in Thailand, we strengthened risk assess-
ments of our local hotel partners. In April 2018 we co-organised Travelife seminars in Thai-
land to discuss modern slavery and influence more hotels to achieve sustainability certifica-
tions. The Institute of Human Rights and Business (IHRB) also participated, holding a
session on responsible recruitment to help prevent forced labour and trafficking. Over 150
participants attended these sessions. In 2019 we continued to engage our hotel partners in
Thailand to increase the number of hotels that are audited by a certification body and to
strengthen their safeguarding processes.

A third-party hotel in Thailand was au-
dited by Travelife and found to be dis-
criminating against migrant workers. Key
issues included sub-standard staff ac-
commodation compared to staff accom-
modation for Thai and other foreign em-
ployees and different contracts and
terms & conditions. The hotel was
marked as non-compliant for these cri-
teria. Travelife worked with the hotel to
change their processes and provide evi-
dence that they were complying with
their standard in the key areas of con- :
cern. Once this process was complete,a %« = = = o 3
senior auditor went to the property to == . &

verify that the steps the hotel promised

to take were in fact implemented. As a
result, the certification body was satis-
fied that the issues were addressed and
that they received enough compliance
evidence to certify the property. The

partnership between TUI and Travelife
helped turn this situation around for
workers at the hotel, with both organisa-
tions being able to use their influence to
affect changes in hotel operations.

ORPHANAGE TOURISM

The global issue of a burgeoning orphanage ‘industry’ - in other words the active recruitment
of children into orphanages for the purpose of profiting from foreign aid and volunteerism - is
a form of child trafficking and modern slavery. Orphanage visits do not form part of our excur-
sions portfolio: TUI Destination Experiences prohibit orphanage visits (and school visits during
school hours) in the Service Manuals.

Additionally, as noted earlier, The Orphanage Tourism Taskforce, a taskforce to encourage
well-meaning tourists and volunteers to stop visiting overseas orphanages, was launched in
August 2019. According to the task force, misdirected donations, holidaymaker visits and vol-
unteer projects in orphanages can help to fuel a corrupt orphanage business that tears fami-
lies apart, exploits children for commercial gain and exposes them to abuse.

TRAINING AND AWARENESS

Raising awareness of human rights and modern slavery across our business continues to be a
key focus area for TUI Group. In 2019, we developed and rolled out additional training sessions
and communication material on modern slavery, including TUl Destination Experiences
launching new internal child protection guidelines featuring the following improvements:

* More detailed explanation of the wider issues surrounding child protection around the world
and how it links to the tourism industry

 Further description of the issue of volunteering (voluntourism) and visits to schools and
orphanages

» Suggestions of what can be done to help and the steps TUI is taking — including reporting
protocols and protocols for products & excursions

TUI Destination Experiences colleagues completed child protection training 7,849 times over
the past two years and in 2019, 2,639 colleagues completed the compulsory modern slavery
e-learning module. This training includes information on reporting mechanisms, which have
also been shared with other stakeholder groups, such as hotel partners & customers.

As part of implementing sustainability processes into the programme at TUI Tours, all guides
must complete the TUI Tours academy through e-learning and face-to-face training. The
modules incorporate a number of sustainability elements including various human rights top-
ics such as exploitation and child protection.
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Our airlines in the UK and Nordics continued with the vulnerable children and human traffick-
ing training module, and our German airlines rolled out a similar training module, which en-
courages our colleagues to raise any concerns through the internal reporting processes. In
TUIfly Germany, our crew member raised a concern about a suspected incident of trafficking
(which after an investigation by German law enforcement was not substantiated).

The industry-wide guidance and e-learning on reducing modern slavery, particularly forced
labour, labour trafficking and hidden third-party worker exploitation, developed by ABTA and
Stronger Together in collaboration with TUI, was used by more than 70 ABTA members and
is available 3 here.

In 2019 we also developed the TUI Sustainable Hotel Area, an internal online platform for
owned or managed TUI hotels to raise awareness and share best practice on sustainability
topics including human rights and eradicating modern slavery. Materials include for example
our Supplier Code of Conduct, the 3) Shiva Foundation's Blueprint, 3) our modern slavery
training video, 3 etc.

Gebeco, TUI Group's specialist tour op-
erator based in Germany, is a founding
member of the &) Roundtable on Human

~

Gl i Touismus Rights in Tourism, a non-profit associa-
tion and international multi-stakeholder
initiative promoting human rights. The

| Roundtable acts as an open network to

support tourism businesses in respecting
human rights. If Gebeco guests identify
concerns during their trip, they are re-

quested to notify the company via a spe-

cially created email address. Tour guides
are also made aware of the importance of
respect for human rights during regular
training courses in Germany and abroad,
as well as through a separate chapter in
the comprehensive tour guide. In 2019
Gebeco introduced a child protection fly-
er available 3 here.

Ausbeuterische Kinderarbeit ...

Sexuelle Ausbeutung ...

Sexuelle Ausbeutung iiber online Medi

|

CUSTOMERS

Eliminating modern slavery is a shared effort, so raising awareness among our customers of
how to spot this crime is also very important. The examples of TUI Netherlands and Gebeco,
TUI Group's specialist tour operator (see case study), illustrate some of the ways we approach
this. TUI Netherlands, for example, has produced a flyer communicating responsible traveller
tips including how to spot concerns of child sexual exploitation and sharing advice from NGO
®) Stop Kinderarbeid.

DESTINATION STAKEHOLDER INITIATIVES

An important aspect of protecting young children and adolescents at risk of trafficking, com-
mercial sexual exploitation and/or exploitative labour practices is giving them the tools and
support they need to help prevent and identify exploitation before it happens. In addition to
policy, auditing and training, through our corporate foundation, the (3) TUI Care Foundation,
we invest in prevention by taking proactive steps to support young people. Examples of
projects include:

o (3 TUI JUNIOR ACADEMY Mexico (Cancun) and Thailand (Phuket): Since 2017, TUI
Care Foundation, together with the Dutch Ministry of Foreign Affairs, has supported De-
fence for Children — ECPAT Netherlands and local ECPAT partners to improve the protec-
tion of (migrant) children from sexual exploitation in these prime tourism destinations. In
2018, two local assessment reports on the risks of sexual exploitation of children in tour-
ism were presented to local stakeholders. As a result, 10 large tourism companies (includ-
ing some 50 hotels) were assisted in developing strategies, policies and protocols, and over
300 employees were trained on how to recognize and report these issues. Multi-stake-
holder cooperation between the tourism sector, governmental institutes, law enforcement
agencies, and community organizations was initiated to prevent sexual exploitation of
children. In light of this, an international forum of experts, travel and tourism industry,
governments and NGOs was held in 2019 to discuss the protection of children, in Cancudn,
Mexico. The forum successfully achieved an expressed commitment of the Mexican local
and state governments to protect children via further training in schools and a renewed
Pact for Children at the Municipality level.

TUI Care Foundation aims to improve the life
chances of over 100,000 children and youth
by 2020 through their ‘Empowering young
people’ field of engagement pillar.
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http://www.tuicarefoundation.com
http://www.stopkinderarbeid.nl
https://www.abta.com/news/abta-launches-new-modern-slavery-guidance-and-online-training-members
http://www.shivafoundation.org.uk/blueprint/
https://www.youtube.com/watch?v=woKzpBv3S-k
https://www.youtube.com/watch?v=woKzpBv3S-k
http://www.thecode.org
https://www.humanrights-in-tourism.net/who-we-are
https://www-cms.gebeco.de/wp-content/uploads/2019/04/Gebeco_Flyer_Kinderschutz_DE.pdf
https://www.tuicarefoundation.com/en/media/news/government-and-private-sector-commit-in-cancun-to-the-protection-of-children

o &3 TUI ACADEMY Dominican Republic: In partnership with Plan International and Blue
Diamond Resorts, TUI Care Foundation aims to empower disadvantaged youth in Punta
Cana who are at risk of commercial sexual exploitation and/or early marriage by offering
them a career in the tourism sector. In the TUI ACADEMY, youth participate in a training
programme, consisting of vocational training, life skills and an internship. Both professional
and soft skills are offered as part of the first three months' classroom training, including
conflict management, personal development, gender equality and reproductive health. In
2019, 42 students, including 33 young women, celebrated their graduation from the TUI
Academy Dominican Republic in hotel reception & administration, bartending, housekeeping
or as kitchen assistants. To date, over 100 vulnerable youth have received their certificates.

o O TUI ACADEMY Vietnam: In Vietnam, TU| Care Foundation and Plan International
empower children, youth and parents to reduce the risk of exploitation in Thua Thien Hue
province. In July 2018, a social enterprise restaurant called TRE (bamboo) opened its
doors in Hue city, where youth at risk of exploitation receive practical training in addition
to classroom vocational learning. In 2019, over 100 students finished their training pro-
gramme, of which 80 were trained in the TRE restaurant. The project also provided sup-
port to youth through business plan development skills and small loans to set up or im-
prove their small businesses. In 2019, over 50 disadvantaged youths received job
counselling to prepare them for the world of work.

The TUI ACADEMY programme aims to
create new opportunities for disadvantaged
youth living in and around holiday destinati-
ons by means of professional education and
training.

First initiative of the TU/
Care Foundation in Sri
Lanka builds on the
potential of international
tourism for the country -
sixth addition to the
international TUI ACADEMY
programme.

o 3 TUI ACADEMY Sri Lanka: In December 2019, the TUI Care Foundation and the Inter-

national Tourism Partnership’s Youth Career Initiative launched the TUI ACADEMY Sri
Lanka, aiming to give 150 vulnerable young people the skills and experience to take the
first step in their hospitality career. From 2020, students will receive a two-month training
course in hospitality, English and life skills at the Aitken Spence School of Hospitality,
followed by a three-month practical training in a world-leading hotel, such as RIU, Aitken
Spence Hotels, Hilton and Taj. After graduation, students are supported to find potential
employment at these hotels or other tourism-related employers. Within the local commu-
nity, SOS Children’s Villages reaches out to young people who have grown up without
parents, in a difficult family setting or who may have experienced other challenges in life,
to join the project.

(® TUI JUNIOR ACADEMY Jordan, Germany and Sweden: In 2019, TU| Care Founda-
tion and Mentor International launched a mentoring program to empower more than 800
young people from vulnerable communities in Jordan, Germany and Sweden. The mentor-
ing program will be offered in schools in socially vulnerable areas and targets especially
students (13-17 years old) who are refugees or youth who are struggling to integrate.
Workshops designed to strengthen self-esteem, social inclusion and parental involvement
will support the young people’s development, aiming to reduce isolation, improve school
results, strengthen school-to-work transition and motivate and support the young people
to thrive. Mentor and TUI Care Foundation will recruit some 100 volunteers from the local
community, including employees from across TUI Group, to engage in inspirational and
motivational workshops.
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https://www.tuicarefoundation.com/en/projects/A-better-future-for-dominican-youth
https://www.tuicarefoundation.com/en/projects/bamboo-receipe-social-empowerment-0
https://www.tuicarefoundation.com/en/projects/in-school-mentoring-to-increase-inclusion-and-employability0
https://www.tuicarefoundation.com/damfiles/default/PDFs/Press-Releases/English/PressRelease_Launch_TUIAcademySriLanka.pdf-4972c60e42022942416c69b91f3bd618.pdf

PERFORMANCE MEASUREMENT IN MODERN SLAVERY PREVENTION

PERFORMANCE MEASURE

PROGRESS IN 2019

FOCUS FOR 2020

A Number of customers staying
— in hotels certified to a
GSTC-recognised certification

10.3 million customers (12.0 % increase year on
year) staying in 1,688 certified hotels (11.1 % in-
crease yoy).

We achieved our 2020 target of accommodating

10 million customers per year in certified hotels a
year early, by end 2019. We will continue to increase
the number of hotels with sustainability certification.

Number of colleagues trained
on human rights in tourism

| 0O

Over 10,000 customer-facing colleagues trained
on human rights in tourism over past two years.

We expanded our training in TUI fly Germany
and continued to raise awareness on various in-
ternal and external channels such as the TUI
Sustainable Hotel Area.

We will continue expanding our training to new
destinations and across our hotels and airlines.

We will set up specific training content for
HR colleagues to reinforce messaging about
responsible recruitment and exploitation.

C Actions taken to strengthen
— our policies

Global Employment Statement and
Employee Code of Conduct rolled out.

In line with our commitment to continuous im-
provement, we will continue to communicate and
strengthen our policies.

Steps taken to initiate and
strengthen supply chain

| O

We worked to bolster our risk assessment and
due diligence approach to identify and address

We will continue to standardise and refine our risk
assessment and due diligence approaches.

management potential modern slavery issues across our )
Our Group Procurement department will create
Group Procurement departments. .
a heat map to better assess the risk of modern
We expanded a new destination risk assess- slavery within our procurement activities.
ment approach which covers modern slavery to
growing destinations.
E Number of modern slavery In response to child protection concerns in We will continue to raise awareness of reporting

— cases reported and actions
taken in response

Kenya and Zanzibar we organised supplier
workshops with Travelife and ECPAT.

Through hotel certification we were able to
address discrimination of migrant workers in
a hotel in Thailand.

mechanisms, address stakeholder concerns and take
appropriate actions.

F Projects and partnerships in
— place to uphold human rights in
our destinations

TUI Care Foundation projects in eight countries
(Dominican Republic, Mexico, Thailand, Viet-
nam, Sri Lanka, Jordan, Germany and Sweden).

We joined various collaboration initiatives such
as the WTTC Human Trafficking Task Force and
Orphanage Tourism Taskforce.

TUI Care Foundation will continue to work on and
expand projects, with a focus on youth empower-
ment to help prevent exploitation in the first place.

We will continue to join partnerships such as the
Shiva Foundations Hospitality Protocol, to learn and
share best practice.

THIS STATEMENT WAS APPROVED BY
THE TUI EXECUTIVE BOARD AND
THE TUI GROUP EXECUTIVE COMMITTEE

Friedrich Joussen
CEO, TUI Group
March 2020
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https://www.gstcouncil.org
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